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2009 Readers' Choice Survey: Editors' Pick 

This year's Readers' Choice survey spans 10 categories, but some companies do not fit snugly 
into any one group due to their size or focus. In response, we created the Editors' Pick section 
to recognize companies that are making a respectable impact on the industry and should be 
dually noted. 
 
 
OUTSIDE THE BOX 
These companies can't be "boxed" into any one category due to their unique product and 
service offerings to consumer goods firms. 
 
Assetlink 
http://www.assetlink.com/  
For consumer goods companies, brand compliance and transparency into marketing processes 
across geographies is a huge challenge. Assetlink's Marketing Operations Management solution 
provides a comprehensive framework to manage all aspects of marketing from planning to 
execution, content management and analytics. Consumer packaged goods companies that use 
the solution can optimize and manage digital assets while streamlining design and packaging 
processes, leading to significant savings.  
 
Global 360 
http://www.global360.com/  
Global 360 helps consumer goods and retail companies streamline processes, such as procure-
to-pay and order-to-cash, and remove costs from the supply chain. Through business process 
and document management solutions, companies can identify problems through real-time 
performance data, reduce cycle times and improve service levels. Global 360's Business 
Process Management (BPM) suite was profiled as a leader in Gartner Magic Quadrant and 
Forrester Wave reports. 
 
Hybrid Intelligence 
http://www.hybridintelligence.com/    
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